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Do you love your mobile phone? Your MP3 player? Your e-book reader?
You laptop or tablet PC? There's a reason for that. Usability.    When
usability testing is part of the design and development of products, the
results are better products that users want and like. You may be doing
testing now or want to help your company get started, but you may not
have all the tools to know how to properly prepare, test, analyze, and
measure the results across a multitude of cultures, generations, and
countries. And you may be facing tight budgets and short timeframes
for testing. If this is your si



UNINA99107824853033212. Record Nr.

Titolo Doing practitioner research [[electronic resource] /] / Mark Fox, Peter
Martin & Gill Green

Pubbl/distr/stampa London, : SAGE, 2007

ISBN 1-4462-2686-7
1-84920-899-9
1-281-79854-1
1-84860-465-3
9786611798543

Descrizione fisica 1 online resource (vii, 214 p.) : ill

Altri autori (Persone) MartinPeter J
GreenGill <1956->

Disciplina 361.0072

Soggetti Action research
Human services - Research

Lingua di pubblicazione Inglese

Formato

Livello bibliografico

Note generali Description based upon print version of record.

Nota di bibliografia

Nota di contenuto

Includes bibliographical references and index.

Sommario/riassunto

Cover; Contents; Introduction; Chapter 1; Chapter 2; Chapter 3;
Chapter 4; Chapter 5; Chapter 6; Chapter 7; Chapter 8; Chapter 9;
Chapter 10; Chapter 11; Chapter 12; References; Index
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techniques necessary to make a successful start to the process of
becoming an effective practitioner researcher.
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