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In many countries all over the world, governments are privatising firms
that were previously under public control. This is happening, for
example, in public utility sectors such as gas, water and electricity, in
transport sectors (such as rail and metro) and in radio and telephony.
This book provides an overview of the economic issues that are
involved in this transfer of ownership of public assets. Combining a
theoretical framework with a set of case studies of recent sales of
state-owned assets from Europe and the USA, it asks which sort of
allocation mechanism can a government adopt? Which is most suited to
a particular sale? And how will the choice of allocation mechanism
affect future market outcomes? With contributions from international
experts, this book offers an accessible introduction to auction theory
and an invaluable, non-technical analysis of existing knowledge. It will
be of interest to students, non-specialists and policy-makers alike.
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T.C. Melewar -- 3. Market sensing and competitive intelligence / Son K.
Lam -- 4. Market sensing and sense making using unstructured big
data / Jerry Wind and Vincent Schiavone -- 5. A strategic tool for
market sensing: ZMET / James Forr, Alan Creedy, and Joseph Plummer
-- 6. Market sensing in practice with Google / Subroto Roy -- 7.
Market sensing, mind genomics, and health promotion / Gillie Gabay,
Michael L. Kochman, and Howard Moskowitz -- 8. Old good ideas can
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The concept and framework of market sensing was introduced by
George Day more than 20 years ago into the strategic marketing
literature and especially the philosophy of the market-driven
organization. Market sensing can be considered an expression of a
company's capabilities to scan the external environment. It does this by
using real time data and intelligence to understand business or
uncertain changes, to meet the current and future needs of the market,
increase customer value, and outperform competitors. Market sensing
enables managers to resist complacency, as well as to exploit
opportunities and to design appropriate competitive strategies in order
to remain successful in today's uncertain, rapidly changing, and
hypercompetitive market. The present volume, Market Sensing Today,
is essential reading in the marketing discipline, given the rapidly
escalating innovative developments in market sensing techniques. This
book of essays by acknowledged experts in the field fills an important
knowledge gap and provides a realistic basis for strategy. It is replete
with real-life examples of market sensing that illustrate actionable
ideas for immediate impact that will improve organizational learning
and accelerate growth. This book of contemporary tested and
comprehensive concepts and methods grounded in diverse and rich
experience is intended to stimulate creativity and insightful approaches
for educators offering courses in strategy as well as for practitioners
involved in crucial strategic decision making.


