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A decision support model is presented and discussed which aims at
identifying realistic export opportunities for a given exporting country.
The model consists of a screening process of four consecutive filters,
through which relevant information on markets (such as country risk
indicators, macroeconomic data, imports per product group, etc.) is
fed, and which allows the identification and deletion of less interesting
market opportunities. Results are reported of the application of this



decision support model to the case of Thailand, adapted for an analysis
of foreign trade data at the SITC fou



