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The commonly held perception is that businesses owned by women in
the Middle East and North Africa are small and informal, that they're
less sophisticated, and that they're huddled in low-value-added
sectors. In fact, as The Environment for Women's Entrepreneurship in
the Middle East and North Africa shows, there is very little difference
between mail- and female-owned firms. Female-owned firms in the
region are as well-established, productive, technologically savvy, and
connected to global markets as male-owned firms. Although there are
many similar characteristics and performance levels betw
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