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After a slow and inauspicious beginning, Seinfeld broke through to
become one of the most commercially successful sitcoms in the history
of television. It was named by TV Guide as "'The Greatest Show of All
Time,™ and has become an entrenched part of American popular
culture - its language, jokes, characters, and situations part of the
water cooler vocabulary of two, even three, generations. This
fascinating book includes classic articles on the show by Geoffrey
O'Brien and Bill Wyman (first published in the "'New York Review of
Books™ and Salon.com respectively), and a selection of new and



