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Places of the Imagination presents a timely and insightful analysis of
the increasing popularity of media tourism within contemporary
culture. Drawing on extensive empirical and interview material, this
book examines the representation of landscapes in popular narratives
that have inspired media tourism, whilst also investigating the effects
over time of such tourism on local landscapes, and the processes by
which tourists appropriate the landscape, experiencing and
accommodating them into their imagination. Oriented around three
central case studies of popular television detective shows, famo
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