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This practical book, drawn from decades of experience, is an
indispensable guide to writing history. Aimed at all kinds of people who
write history - academic historians, public historians, professional
historians, family historians and students of all levels - the book
includes a wide range of examples from many genres and styles. It
advises writers on how much research is necessary, how to manage
notes and files, when you should start writing, whether to use the first
person and whether to structure your work chronologically or
thematically. It offers tips on how to write a compelling narrat
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In America's Search for Security, Sean Kay surveys major historical
trends in American foreign policy and provides a new context for
thinking about America's rise to power from the founding period
through the end of the Cold War. It details the post-Cold War rise of
idealist foreign policy goals and the costs of abandoning realist roots,
analyzing in-depth the wars in Iraq and Afghanistan as examples of
what disappointing, if not disastrous, outcomes can befall America
abroad when foreign policy objectives are muddied, unclear, and fail to
remain grounded in what historically has made America
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1. Introduction : corporations and sustainable development goals -- 2.
Corporate social responsibility and sustainable development in
developing countries -- 3. Social capital and corporate sustainability in
developing countries -- 4. Theoretical linkages between sustainable
development, corporate social responsibility, social capital and
corporate sustainability -- 5. Research approach -- 6. Indonesia, a very
large developing country -- 7. Astra, one of the largest companies in
Indonesia -- 8. Empowering micro and small enterprises to build suplly
chain and prosperity -- 9. Developing vocational education to secure
skilled workers -- 10. Eradicating poverty by empowering smallholder
farmers -- 11. Building theory on corporate social responsibility and
sustainable development -- 12. Conclusion : a replicable model for
corporate social responsibility and sustainable development.

Many different companies can significantly contribute to the integrated
goals and targets of the United Nations' sustainable development goals,
such as poverty reduction by 2030. Poverty is not only about people



living on less than $1.25 per day, but more fundamentally, it is their
lack of capabilities and access to participate in productive economic
activities. If companies can contribute in order to provide access and
the necessary skills, then individuals will have the capabilities to
achieve their aspirations, including earning a higher income. Corporate
Social Responsibility and Sustainable Development supports Sen's
assertions that poverty can be alleviated if the capability of individuals
is improved. Beyond that, this book shows that sustainable
development goals can be achieved when the company's CSR programs
and social capital development in improving people's capabilities are
combined with necessary finance access and market access for the
poor. The theoretical model developed from the journey of Astra
International, one of the largest public-listed companies in Indonesia,
is replicable for other companies aspiring to be sustainable in
developing countries. The model shows a virtuous cycle between the
corporate aim, CSR programs, social capital and corporate
sustainability. This volume is of great value to academics, practitioners
and policy makers interested in the themes of CSR, social capital and
sustainable development of developing countries. It also appeals to
professionals in industry associations, development agencies and
international organizations, as well as NGOs that are concerned with
the achievement of sustainable development goals by 2030.



