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Since the mid-1980s, broadcasting in the Federal Republic of Germany
has been extensively re-regulated. The traditional duopoly of the
public broadcasters Ard and ZDF has been challenged by new private
networks in both radio and television. In two historic judgements
handed down in 1986 and 1987, the Federal Constitutional Court set
out terms for a new dual order of private and public broadcasting. But
how were the guidelines of the court interpreted in practice? Pluralism,
Politics and the Marketplace traces the economic and political
influences which shaped the emergence of a pl


