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Culture, Race, and Class-Based Perspectives in Public Relations, edited
by Damion Waymer, looks at "diversity in public relations" in a novel
way. Several public relations books look at gender or
transnational/global PR; however, this book foregrounds issues of
culture, race, and class in public relations. Some topics included are the
Black Panther Party and Native American Activist rhetorical PR, risk
equity, critical race theory, and pedagogical approaches to teaching
culture, race, and class.
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