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Sommario/riassunto The leaders of Razorfish share their strategies for merging marketing
and IT To create rich, technologically enabled experiences, enterprises
need close collaboration between marketing and IT. Converge explains
how the merging of technology, media, and creativity is revolutionizing
marketing and business strategy. The CEO and CTO of Razorfish, one
of the world"s largest digital marketing agencies, give their unique
perspective on how to thrive in this age of disruption. Converge shares
their first-hand experience working closely with global brands-



including AXE, Intel, Samsung, and Kellogg-to



