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4: Evidence

Offering a new, exciting approach to the typically conventional practice
for creating presentations, this new edition to a popular resource has
compiled its material from more than 200 research studies in the fields
of communication, marketing, psychology, multimedia, and law. The
book demonstrates how to adapt a presentation to different audience
personality preferences, what role the data should play and how much
of it is necessary, how to turn data into a story, and how to design
persuasive-yet-comprehensible visual layouts.



2. Record Nr.
Titolo
Pubbl/distr/stampa

ISBN

Descrizione fisica

Disciplina
Soggetti

Lingua di pubblicazione
Formato

Livello bibliografico
Note generali

UNISA996213614303316
2012 IEEE Rural Electric Power Conference
[Place of publication not identified], : IEEE, 2012

1-4673-0339-9

1 online resource (xiii, 117 pages) : illustrations

621.39305

Rural electrification

Electric power distribution

Inglese

Materiale a stampa

Monografia

Bibliographic Level Mode of Issuance: Monograph



