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Every price is set by someone; this is where economics begins. Building
on that fundamental idea and on Ayn Rand's philosophy of Objectivism,
Objective Economics transforms economics. The thesis of this book is
that Ayn Rand's concept of "objective" is the indispensible base of valid
economic thought. Consistently applying this idea across the board, the
author reaches a general theory of price for the first time in the history
of economic thought. This theory of price then provides a valid base for
explaining how a free


