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Sommario/riassunto This book examines the role that the traditional understanding of
science plays in how we understand the capitalistic system and how it
informs business and business school education. Science serves many
purposes in business organizations; it is much more than just a method
to gain knowledge about business problems. It acculturates students to
a certain way of thinking about the world and provides a rationale for



the things business does and a justification for its purposes in society.
It then utilizes the philosophy of Classical American Pragmatism to view
science in a different manner, re



