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This book focuses on creative writing both as a subject in universities
and beyond academia, with chapters arranged around three organising
sub-themes of practice, research and pedagogy. It explores the
‘creative’ component of creative writing in the globalised marketplace,
making the point that creative writing occurs in and around universities



throughout the world. It examines the convergence of education,
globalisation and economic discourses at the intersection of the
university sector and creative industries, and foregrounds the
competing interests at the core of creativity as it appears in the neo-
liberal global discourse in which writers are enmeshed. The book offers
case studies from the UK, the USA, Canada, Australia and Singapore
that are indicative of the challenges faced by academics, postgraduate
students and creative industry professionals around the world.



