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Sommario/riassunto Non-governmental organizations (NGOSs) play an increasingly
prominent role in addressing complex environmental issues such as
climate change, persistent bio-accumulative pollutants, and the
conservation of biodiversity. At the same time, the landscape in which
they operate is changing rapidly. Markets, and direct engagement with
industry, rather than traditional government regulation, are often the
tools of choice for NGOs seeking to change corporate behavior today.
Yet these new strategies are poorly understood-by business,
academics, and NGOs themselves. How will NGOs choose which battles
to



