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The augmentation of urban spaces with technology, commonly referred
to as Media Architecture, has found increasing interest in the scientific
community within the last few years. At the same time architects began
to use digital media as a new material apart from concrete, glass or
wood to create buildings and urban structures. Simultaneously,
Human-Computer Interaction (HCI) researchers began to exploit the
interaction opportunities between users and buildings and to bridge

the gaps between interface, information medium and architecture. As
an example, they extended architectural structures with interactive,
light-emitting elements on their outer shell, thereby transforming the
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surfaces of these structures into giant public screens. At the same time
the wide distribution of mobile devices and the coverage of mobile
internet allow manifold interaction opportunities between open data
and citizens, thereby enabling the internet of things in the public
domain. However, the appropriate distribution of information to all
citizens is still cumbersome and a mutual dialogue not always
successful (i.e. who gets what data and when?). In this book we
therefore provide a deeper investigation of Using Information and
Media as Construction Material with media architecture as an input and
output medium.
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There's a scene in Lewis Carroll's Through the Looking Glass in which
the Red Queen, having just led a chase with Alice in which neither



seems to have moved from the spot where they began, explains to the
perplexed girl: "It takes all the running you can do, to keep in the same
place." Evolutionary biologists have used this scene to illustrate the
evolutionary arms race among competing species. William Barnett
argues that a similar dynamic is at work when organizations compete,
shaping how firms and industries evolve over time. Barnett examines
the effects--and unforeseen perils--of competing and winning. He
takes a fascinating, in-depth look at two of the most competitive
industries--computer manufacturing and commercial banking--and
derives some startling conclusions. Organizations that survive
competition become stronger competitors--but only in the market
contexts in which they succeed. Barnett shows how managers may
think their experience will help them thrive in new markets and
conditions, when in fact the opposite is likely to be the case. He finds
that an organization's competitiveness at any given moment hinges on
the organization's historical experience. Through Red Queen
competition, weaker competitors fail, or they learn and adapt. This in
turn heightens the intensity of competition and further strengthens
survivors in an ever-evolving dynamic. Written by a leading
organizational theorist, The Red Queen among Organizations
challenges the prevailing wisdom about competition, revealing it to be
a force that can make--and break--even the most successful
organization.



