
UNINA99107782005033211. Record Nr.

Titolo Music business [[electronic resource] ] : the key concepts / / Richard
Strasser

Pubbl/distr/stampa London, : Routledge, 2009

ISBN 1-135-84520-4
1-282-23497-8
9786612234972
0-203-87505-2

Descrizione fisica 1 online resource (209 p.)

Collana Routledge key guides

Disciplina 338.4/778
338.4778

Soggetti Music trade
Music trade - 21st century

Lingua di pubblicazione Inglese

Formato

Livello bibliografico

Note generali Description based upon print version of record.

Nota di bibliografia

Nota di contenuto

Includes bibliographical references and index.

Sommario/riassunto

BOOK COVER; TITLE; COPYRIGHT; CONTENTS; ACKNOWLEDGEMENTS;
LIST OF KEY CONCEPTS; INTRODUCTION; MUSIC BUSINESS: The Key
Concepts; BIBLIOGRAPHY; INDEX
Music Business: The Key Concepts is a comprehensive guide to the
terminology commonly used in the music business today. It embraces
definitions from a number of relevant fields, including:general business
marketing e-commerceintellectual property laweconomics
entrepreneurship In an accessible A-Z format and fully cross-
referenced throughout, this book is essential reading for music
business students as well as those interested in the mus
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