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Since the 1950's when countries became concerned that specialization
in primary products would lead to steady falls in the purchasing power
of primary exports and slow growth, diversifying out of primary
products into manufactures has been a major policy objective of
developing countries. Indeed, since that time, developing countries
generally have become more diversified, but many low income
countries remain dependent on a narrow range of primary products.
New questions concerning export diversification have emerged in the
recent literature - and with important policy implications: Is export
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