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In Civil War Humor, author Cameron C. Nickels examines the various
forms of comedic popular artifacts produced in America from 1861 to
1865, and looks at how wartime humor was created, disseminated, and
received by both sides of the conflict. Song lyrics, newspaper columns,
sheet music covers, illustrations, political cartoons, fiction, light verse,
paper dolls, printed envelopes, and penny dreadfuls--from and for the
Union and the Confederacy--are analyzed at length.Nickels argues that
the war coincided with the rise of inexpensive mass printing in the
United States and thus subsequently with
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In a hard-hitting book that refutes conventional wisdom, Katherine
Sender explores the connection between the business of marketing to
gay consumers and the politics of gay rights and identity. She disputes
some marketers'claims that marketing appeals to gay and lesbian
consumers are a matter of "business, not politics" and that the business
of gay marketing can be considered independently of the politics of gay
rights, identity, and visibility. She contends that the gay community is
not a preexisting entity that marketers simply tap into; rather it is a
construction, an imagined community formed not only through political
activism but also through a commercially supported media. She argues
that marketing has not only been formative in the constitution of a
GLBT community and identity but also has had significant impact on
the visibility of gays and lesbians.



