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This text provides an overview of bi- and multilingualism as a
worldwide phenomenon. It features comprehensive discussions of
many of the linguistic, social, political, and educational issues found in
an increasingly multilingual nation and world. To this end, the book
takes the Chicano-Latino community of Southern California, where
Spanish-English bilingualism has over a century and a half of history,
and presents a detailed case study, thereby situating the community in
a much broader social context. Spanish is the second most-widely
spoken language in the U.S. after English, yet, for the mo
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