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Programma di ricerca per il marketing della moda.
This work addresses issues of strategic marketing and business
management in the fashion system, highlighting the specific and
differentiated elements. The authors analyse the textile-clothing
sector, with special focus on the processes of innovation, the dynamics
and the new agents emerging in the distribution field, the role of the
brand and the internationalisaton of the enterprises. In conclusion, the
study identifies various emerging marketing strategies on which a
specific research approach to fashion marketing can be constructed.
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