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Nonprofit Digital Demystified by Ali A. Gooyabadi and Zahra Newton
Lee offers a comprehensive guide for nonprofit organizations (NPOs)
navigating digital transformation. The book addresses the unique
challenges NPOs face in adopting digital technologies, contrasting their
experiences with those of corporations and government entities. It
highlights the pitfalls of relying on consultants unfamiliar with NPOs'
distinct needs and emphasizes the importance of a holistic, culture-
driven approach to digital initiatives. The authors aim to empower NPO
leaders, staff, and consultants by demystifying digital transformation,
promoting innovation, and ensuring these organizations can continue
their missions effectively in an increasingly digital world. The intended
audience includes nonprofit leaders, community organizers, social
workers, and other stakeholders interested in integrating digital
strategies into their work.


