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1. Introduction -- 2. Shaping the national sports system: the
development of Argentinian sports press from the leisure society to the
era of mass culture (1890s-1950s) -- 3. Football's spread across
Latinamerica: the first FIFA World Cup in Uruguay 1930 and the role of
the mass media -- 4. Race and gender in the pages of the Brazilian
Jornal dos Sports -- 5. De Los Sports a Triunfo: sport media in Chile
during XX century -- 6. ‘Playing sport is building nation’: issues of
Colombian football and nation in the magazines Estadio and Semana
during the El Dorado professional league (1948-1954) -- 7. Football,



Sommario/riassunto

ethnicity, and the visual representations of Ecuadorian national identity
in Estadio -- 8. The world united by a football...: the Mexican Televisa
and their football World Cups -- 9. The print media and sport in the
Anglophone Caribbean: the case of Trinidad and Tobago, 1960-2010
-- 10. Conclusion.

This book provides an historical overview of the formation of sports
media in Latin America and its role in the construction of the political
history of Latin American sport. The sports press was a privileged
observer of the development of modern sports, but it was also a key
factor in the making of professional sports in Latin America. Most of

the literature on sport in Latin America treats the sports press as an
historical source, rarely taking it as an object of study in itself.

However, the development of sports in the region is connected to
national and state-building processes and the role of media narratives
is crucial to understanding how sports participate in those processes.
Spanning the globalization of football in the late nineteenth century to
the shift promoted by television in the 1970s, the chapters survey the
historical development of sports media in Latin America. Representing
ten countries, the contributors follow a framework that presents the
press not as a passive narrator of the sports phenomenon, but as a
social agent of the sports field. This book is of use to those interested

in the history of sports and the media, and it will be a good resource

for undergraduates taking courses on Sports History, Latin American
History, Sports Management, and Journalism and Communication.
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