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Professor Drew’s latest work makes the case that even great public
policy needs to be deliberately and strategically sold in order for it to
ultimately be considered a success. However, it seems that most people
charged with the task of selling public policy simply do not have the
requisite skills to do so. Selling public policy is an art that draws on
disparate strands of scholarship spanning the political sciences,
economics, sociology, ethics and the classics. To perform the art of
selling public policy one must first master the lessons from the greats
in the field. Following this, it is necessary to learn how to apply the
knowledge to real-world complex scenarios in such a way that the
policy is indeed sold and stays sold over the implied returns period.
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This book is unique in the corpus of scholarly literature because it
provides both the knowledge and real-world case studies required for
students, scholars, and policy practitioners to master the art of selling
public policy.


