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Sommario/riassunto This book explores the concept of roadmapping as a strategic tool for
technology and innovation management. It delves into how
roadmapping provides a structured visual approach to support
strategic planning and decision-making across various sectors,
including energy. The book is edited by experts in the field and
includes chapters on strategic alignment within organizations,
roadmapping techniques, and case studies. It aims to enhance
understanding of roadmapping's role in aligning innovation strategies
with business objectives and is intended for professionals in research,
teaching, industry, and government who are involved in strategic
planning and innovation management.



