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This book focuses on how we understand COVID-19—medically,
socially, and rhetorically. Given the expectation that other flu
pandemics will occur, it stresses the importance of examining how the
public response is shaped in the face of global health emergencies. It
considers questions such as how can pandemic language both limit and
expand our understanding of disease as biomedical, social, and
experiential? In what ways can health communication be improved
through the study and application of rhetoric and the health
humanities? COVID Communication fills a gap in the pandemic
literature by promoting interdisciplinary analysis of communication
methods, realized through a health humanities approach. It centers
human experience and culture within conversations about the
biological reality of a pandemic. This volume will be a welcome
contribution to the scientific investigations and practice of psychology
and public health professionals. Interdisciplinary perspective New
insights on how a pandemic is understood Highlights the relevance to
important usually neglected relevance for psychology and public health
professionals.


