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"This book provides a very useful and practical framework to guide the
development of a Market Intelligence function that serves as a tool for
competitive advantage. The use of multiple and diverse business cases
helps readers to understand the implementation of key concepts and
provides a set of practical lessons to facilitate this important journey

for any organization."-Carlos Jose Fonseca, SVP/Group Head Global
Marketing Strategy, Planning and Analytics, MasterCard "Forward
looking market understanding is what any CEO needs for securing
successful business today and i
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