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Marketing Planning provides an overview of the essential elements of
marketing planning with a particular emphasis on the components of
the marketing planning process, whilst highlighting the three core
themes of environment, strategy and context. The book features an
innovative running case study which follows a company through the
entire process of marketing planning, stage by stage and chapter by
chapter, finishing with a completed marketing plan.

UNINA99107014545033212. Record Nr.

Titolo Advisory on EPA's draft technical report entitled Considerations related
to post-closure monitoring of uranium in-situ leach/in-situ recovery
(ISL/ISR) sites [[electronic resource] /] / [signed] Deborah L.
Swackhamer, Bernd Khan

Pubbl/distr/stampa [Washington, D.C.] : , : U. S. Environmental Protection Agency, Office of
the Administrator, Science Advisory Board, , 2012

Descrizione fisica 1 online resource (63 unnumbered pages)

Altri autori (Persone) SwackhamerDeborah Liebl
KhanBernd

Soggetti Uranium
In situ processing (Mining)
Groundwater - Safety measures

Lingua di pubblicazione Inglese

Formato

Livello bibliografico

Note generali Title from title screen (viewed on June 12, 2012)
"February 17, 2010."
"EPA-SAB-12-005."

Nota di bibliografia Includes bibliographical references (page [52-56] ).

Materiale a stampa

Monografia


