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Sommario/riassunto

Ten thousand recollections : Afro-nostalgia and contemporary Black
aesthetics -- (Nostalgic) retribution : the power of the petty in
contemporary narratives of slavery -- (Nostalgic) restoration : Utopian
pasts and political futures in the music of Black Lives Matter --
(Nostalgic) regeneration : absent archives and historical pleasures in
contemporary Black visual culture -- (Nostalgic) reclamation : recipes
for radicalism and the politics of soul (food) -- A future for Black
nostalgia.
"African descent could not experience nostalgia. As a result, black lives
have been predominately narrated through historical scenes of slavery

Autore Ahad-Legardy Badia <1974->
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and oppression. This phenomenon created a missing archive of
romantic historical memories. Badia Ahad-Legardy mines literature,
visual culture, performance, and culinary arts to form an archive of
black historical joy for use by the African-descended. Her analysis
reveals how contemporary black artists find more than trauma and
subjugation within the historical past. Drawing on contemporary
African American culture and recent psychological studies, Ahad-
Legardy reveals nostalgia's capacity to produce positive emotions.
Afro-nostalgia emerges as an expression of black romantic recollection
that creates and inspires good feelings even within our darkest
moments"--
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Sommario/riassunto Business to business (B2B) transactions account for 60-70% of all
transactions globally. Considering this, many supplier firms aspire to
create high levels of customer engagement, and this involves
identifying various ways to improve customer experience. In fact,
companies such as Google, Amazon, Microsoft, and others now employ
professionals in customer engagement roles and dedicate entire
corporate divisions to ensure seamless customer engagement. Creating
high customer engagement is challenging without a cohesive, strategic
approach – particularly in B2B markets. This textbook introduces
students to customer engagement strategy in B2B markets, the
foundation of which is customer engagement capability. Companies
must develop and implement four sub-capabilities – customer journey
management, customer relationship management, customer
communications and data analytics and insight to succeed. With a
myriad of case studies, discussion questions and prompts forfurther
reading, the textbook translates theory into practice and serves as a
useful foundation for executive courses as well as fundamental reading
for masters-level specialist courses in customer engagement,
marketing, sales, and strategy. In addition, practitioners in supplier
firms will also be able to use to build their customer engagement
capability. .


