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This book brings together chapters from leading world experts that
signpost the way forward for industry and commerce in the coming
decade, as we emerge from the Covid emergency to a new era of
challenges and opportunities. It has the following aims, to: - Keep at
the forefront of innovative theories and strategies relate with industry
5.0, both on an international and transnational level. - Develop and
improve our knowledge about industry 5.0 implications in sustainable
and competitive organizations. - Communicate and share knowledge
and experience in industry 5.0. The book will be of interest to all those
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concerned with the development of industry and its relationship to
commerce and human development.


