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Businesses owned and operated by families constitute the vast majority
of firms around the world. These firms are found in all industrial
segments, from retail and service establishments to heavy
manufacturers. Their sizes and revenues range from the smallest
venture of a husband and wife roadside food stall in rural India to the
largest multinational, highly diversified corporations in the United
States and Europe. Many challenges, such as competition, regulation,
environmental concerns, access to capital, and macroeconomic factors
confront family and nonfamily firms alike.


