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Introduction : be a brand CEO not a strategy tourist --Search for true
insight -- Create an insight springboard -- The visioning journey --
What are you going to fight for? -- Where's the sausage? -- Sizzle that
sells -- Big brand ideas beats brand essence --Bring the vision to life
-- Test drive your vision -- Brand-led business -- Beyond
brandwashing to true engagement -- Create hero products --
Communicating without ego tripping.

David Taylor's third book lifts the lid on why so many brand visioning
projects end in failure: an overly theoretical and complex approach he
calls 'strategy tourism'. By contrast, his straightforward, no-nonsense
programme will ensure that you end up with an inspiring vision and a
hands-on action plan to drive growth. Designed in a highly practical
format, brandvision shows how to lead your team on a step-by-step
'visioning journey' that builds engagement, energy and alignment.



Powerful tips, tools and tricks help you start applying the principles to
your business today:Searching fo



