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This book examines lifelong learning from different angles and follows
the trajectory beginning with the expansive notion of lifelong education
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promoted by the United Nations Educational, Scientific, and Cultural
Organization (UNESCO) and its subsequent version intended to better
suit the neoliberal framework and make EU countries more competitive
in the global economy. The authors critique this version of lifelong
learning by contrasting it with the notion of critical literacy. They also
devote attention to the UN’s advocacy concerning lifelong education
and sustainable development, arguing that for lifelong learning to help
realize this goal, it needs to become more holistic in scope and engage
more globally conceived social and human-earth relations. The book
concludes with a discussion on lifelong learning and the COVID-19
pandemic. Leona M. English is Professor and Chair of the Department
of Adult Education at St. Francis Xavier University, Canada. She isformer
co-editor of Adult Education Quarterly and former President of the
Canadian Association for the Study of Adult Education. Her previous
publications include Learning with Adults (Springer, 2012), co-
authored with Peter Mayo, winner of the Cyril O. Houle Award for
Outstanding Literature in Adult Education. Peter Mayo is Professor of
Arts, Open Communities, and Adult Education at the University of
Malta. In addition to Learning with Adults, he has written and edited
more than one hundred journal articles and book chapters and twenty-
four books. He also edits the series Postcolonial Studies in Education.
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transformation? -- Chapter 14: How do CTO/CIO control digital
transformation? -- Chapter 15: Insights from Alibaba’s Digital
Transformation -- Part VII: Critical tools of digital transformation -----
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This book focuses on why and how to achieve digital transformation for
enterprises and organizations by introducing cases in China. Its
purpose is to highlight the importance and improve the understanding
for digital transformation and related issues, like human resource
allocation, and how to improve the efficiency and success rate in a low-
cost and low-risk way. In this way, the cases in the book avoid the most
common traps during the digital transformation process, enabling R&D
and business personnel, and data practitioners in the organization to
figure out the implementation and processes involved, and hence
better understand how to work with senior management team when
implementing the transition plan. The middle and senior level
managers such as company executives, presidents in banks and
universities, and officials in government, are also the target audience.


