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Artificial intelligence - and social responsibility. Two topics that are at
the top of the business agenda. This book discusses in theory and
practice how both topics influence each other. In addition to impulses
from the current often controversial scientific discussion, it presents
case studies from companies dealing with the specific challenges of



artificial intelligence. Particular emphasis is placed on the opportunities
that artificial intelligence (Al) offers for companies from different
industries. The book shows how dealing with the tension between Al
and challenges caused by new corporate social responsibility creates
strategic opportunities and also innovation opportunities. It highlights
the active involvement of stakeholders in the design process, which is
meant to build trust among customers and the public and thus
contributes to the innovation and acceptance of artificial intelligence.
The book is aimed at researchers and practitioners in the fields of
corporate social responsibility as well as artificial intelligence and
digitalization. The chapter "Exploring Al with purpose” is available open
access under a Creative Commons Attribution 4.0 International License
via link.springer.com.



