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Innovation (AEI) Lab that focuses exclusively on research that
empirically investigates crossovers between arts, entrepreneurship and
innovation. This volume does so specifically by using the lens of
cultural economics. The chapters in this volume have been chosen not
only because they have clear implications for policy and practice, but
also because they contribute to theories of value creation in the cultural
and creative industries. As a whole, this book addresses relationships
between arts, entrepreneurship and innovation for workers, firms, and
industry to bring clarity to how value is created in the arts. Previously
published in Journal of Cultural Economics Volume 45, issue 4,
December 2021 Chapters “Direct Memberships in Foreign Copyright
Collecting Societies as an Entrepreneurial Opportunity for Music
Publishers – Needs, Challenges, Opportunities and Solutions” and “Do
Museums Foster Innovation Through Engagement with the Cultural and
Creative Industries?” are available open access under a Creative
Commons Attribution 4.0 International License via link.springer.com.


