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This second book, framed in the research on suicidal behavior, contains
strategies of intervention and postvention, both at the level of
prevention and in the face of the occurrence of an event. It is the
reflective result of a work, carried out for 4 years, funded by the
Catholic University Luis Amigd, and carried out in eight localities of
Antioquia in face-to-face and in some countries of the region in a
virtual way; where technical advice and support has been provided in
order to strengthen the institutional competences of these localities
with regard to suicide; the book, presents this process of action
research. We hope that its content will be useful for any person or
institution interested in knowing how to deal with and contain this
human problem.

Este segundo libro enmarcado en la investigacién sobre el
comportamiento suicida, contiene estrategias de intervencion y de
posvencién, tanto a nivel de la prevenciéon como ante la ocurrencia de
un evento. Es el resultado reflexivo de un trabajo, ejecutado durante 4
afos, financiado por la Universidad Catdlica Luis Amigo, y llevado a
cabo en ocho localidades de Antioquia de forma presencial y en
algunos paises de la region de manera virtual; en donde se ha prestado
asesoria y acompafiamiento técnico con el propdsito de fortalecer las
competencias institucionales de estas localidades en lo referente al
suicidio; el libro, presenta este proceso de investigacion accion.
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Esperamos que su contenido, sea de utilidad para toda persona o
institucion interesados en saber como afrontar y contener esta
problematica humana.
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This work examines the ways in which the buying habits of baby
boomers differ from the habits of their parents, detailing the ways in
marketers can use the various insights in the book to market a broad
range of goods and services.



