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This book is a unique compilation of comprehensive works covering the
potentials, challenges, and realities of geographical indications from an
Indian perspective. The book encompasses critical studies on legal,
regulatory, and institutional frameworks and debates surrounding
geographical indications. The concept of geographical indication has
not received paramount importance in India compared to the other
forms of intellectual property rights like patents and trademarks, while
GI is becoming critical in national and international discourses. It aims
at presenting both national and international situations and
discussions, which will appeal to readers worldwide. This book in its
first part elaborately deals with the genesis of the GI Act, and then it
goes on to analyze both substantive as well as procedural aspects of
the registration under the Indian GI Act and tries to identify the
discrepancy and gaps in the laws. Also, a comparative perspective has
been built by analyzing the GI laws and regulations of some developed
countries with that of India. The challenges in existing regulation for
quality control and enforcement of GI products in the Indian GI Act
have been dealt comprehensively by the authors which are critical in
achieving the stated objectives of the Act. The book also focuses on the
role of geographical indication in the socio-economic development of
rural India. The authors have illustrated how the GI can act as an
effective mechanism for employment generation and sustainable
growth opportunities in different sectors like agriculture, food, and
handicraft. The interaction of GI with traditional knowledge and
biodiversity and their impact on society is also extensively covered. The
book contains real-life case studies by the authors from different states
of India highlighting the success stories and missed opportunities of
different GIs and the way forward where the GI can function as an
effective tool for the overall development of a country and promote
international trade. The book will provide law students, scholars from
legal and IP disciplines, legal practitioners, producers, and
policymakers a factual and multidimensional insight into the GI system
in India. This will further promote research in this area, particularly
from an Asian perspective and enhance the real-life application of GI to
varied products.


