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This is a book about the relationship between the self and consumer
society in America. There are many books and articles that explain
consumerism in the twentieth century. through politics, economics, and
sociology. Th is book is about both the psychological roots of
consumer society in the self-why we buy-and the reciprocal influences
between self and society. Why | buy explains how consumption came to
imbue social and personal life and value. By exploring the relationship
between oue individual needs and our institutions, Gabriel shows how
many of the difficulties faced by our shared social



