1. Record Nr.

Autore
Titolo

Pubbl/distr/stampa

ISBN

Edizione
Descrizione fisica

Disciplina

Soggetti

Lingua di pubblicazione
Formato

Livello bibliografico
Nota di bibliografia
Nota di contenuto

Sommario/riassunto

UNINA9910591042203321
Geisler Eliezer <1942->

Beyond Business Analytics : The Foundations of Behavioral Perspective
Theory / / by Eliezer Geisler

Cham : , : Springer International Publishing : , : Imprint : Palgrave
Macmillan, , 2022

9783030437183
9783030437176

[1st ed. 2022.]
1 online resource (228 pages)

658.05
658.4038

Business information services
IT in Business

Inglese
Materiale a stampa
Monografia

Includes bibliographical references.

Chapter 1: The Notion of Business Analytics -- Chapter 2: The Notion

of Beyond Business Analytics: Examples of Business Applications --
Chapter 3: The Concept of Beyond Business Analytics -- Chapter 4:
Representations of Organizational Events -- Chapter 5: Illustrative
Cases in Human History -- Chapter 6: The Power of the Few -- Chapter
7: Beyond Business Analytics and the Pursuit of World Peace -- Chapter
8: Beyond Business Analytics: How good products made by good
companies fail in the marketplace -- Chapter 9: Beyond Business
Analytics: How Good public organizations fail in their mission --

Chapter 10: The Road Ahead.

This book explores the role that data analysis plays in the managerial
decision-making process. The author presents the notion of "beyond
analytics," which proposes that through data collection managers
evaluate patterns in business processes through models of cognitive
representation, framing and modeling, and knowledge creation in
businesses. The book focuses on how the massive amounts of business
data can be reduced to manageable volumes, thus allowing managers
to make informed decisions. Further, it relates beyond analytics to HR
aspects of the business and succession planning. This book will inform
organizational behavioral theorists how the management of data



impacts the decision-making process in organizations.



