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Sommario/riassunto "The business guide to Big Data in insurance, with practical application
insight Big Data and Analytics for Insurers is the industry-specific
guide to creating operational effectiveness, managing risk, improving
financials, and retaining customers. Written from a non-IT perspective,
this book focusses less on the architecture and technical details,
instead providing practical guidance on translating analytics into target
delivery. The discussion examines implementation, interpretation, and
application to show you what Big Data can do for your business, with
insights and examples targeted specifically to the insurance industry.
From fraud analytics in claims management, to customer analytics, to
risk analytics in Solvency 2, comprehensive coverage presented in
accessible language makes this guide an invaluable resource for any
insurance professional. The insurance industry is heavily dependent on
data, and the advent of Big Data and analytics represents a major
advance with tremendous potential - yet clear, practical advice on the
business side of analytics is lacking. This book fills the void with
concrete information on using Big Data in the context of day-to-day
insurance operations and strategy. Understand what Big Data is and
what it can do Delve into Big Data's specific impact on the insurance
industry Learn how advanced analytics can revolutionise the industry
Bring Big Data out of IT and into strategy, management, marketing, and
more Big Data and analytics is changing business - but how? The
majority of Big Data guides discuss data collection, database
administration, advanced analytics, and the power of Big Data - but
what do you actually do with it? Big Data and Analytics for Insurers
answers your questions in real, everyday business terms, tailored
specifically to the insurance industry's unique needs, challenges, and
targets"--

"The book will deal with Big Data and Analytics specifically from an
insurance perspective"--
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Les relations entre les intellectuels et le pouvoir constituent un enjeu
majeur des societes arabes contemporaines. Cet ouvrage, qui fait
remonter cette problematique au cceur de la societe savante de
I'epoque arabe medievale, actualise un debat des plus modernes en
s'efforcant de montrer comment le progres de la connaissance, le choix
des mots, la transgression sont autant d'outils a disposition de

I'hnomme de lettres a la cour pour defier l'autorite par ses seuls ecrits,

et partant, pour appeler a la reformer. Repute ardu en raison de sa
prose difficile d'acces, le Livre du plaisir partage en amitie de Tawhidi
est souvent assimile a une galerie de recits plaisants susceptibles
d'edifier le public, a Iimage de la vocation premiere des belles lettres
arabes de I'epoque medievale. Cette etude vise en outre a montrer que
le message de I'ceuvre depasse cette perspective pour plonger le
lecteur au cceur d'une demarche qui tend a faire du savant le
concurrent direct du gouvernant. The relationship between intellectuals
and authority is one of the main issues which contemporary Arab
society has had to contend with in recent times. This study traces the
issue back to the Arab world of the Middle Ages. It updates current
debate by endeavouring to show how advances in knowledge, choice of
words, and transgression constitute powerful tools which the man of



letters can use at the royal court to challenge sovereign authority. The
Kitab al-imta is considered a difficult text on account of its rather
complex Arabic prose, and is often seen as a series of stories designed
to enlighten the public, in keeping with the main objective of Classical
Arabic literature (adab). This book aims to show that Tawhidi's work
goes beyond this purpose: it provides the reader with another message
- that the man of letters, as an authority in his own right, can become
the main rival to the ruler.

3. Record Nr. UNINA9910585940103321
Autore Adunlin Georges
Titolo Pharmacy Practice and Administration
Pubbl/distr/stampa Basel, : MDPI - Multidisciplinary Digital Publishing Institute, 2022
Descrizione fisica 1 online resource (260 p.)
Soggetti Manufacturing industries

Medicine and Nursing

Lingua di pubblicazione Inglese

Formato Materiale a stampa

Livello bibliografico Monografia

Sommario/riassunto The scope of the Special Issue is research and reviews on evaluations of

current practice, innovations in medication management, developments
in therapeutics, and pharmaceutical science research that informs and
improves practice and administration, as well as the social and
administrative pharmacy. We will mainly feature original research,
reviews, short reports, and clinical studies, but also case reports,
descriptive/how-to, and commentary submissions for consideration.



