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This book examines how technologies are changing, will change, or
could change the relationship between audiences and news media. It
highlights how novel technologies could have fundamental implications
for the way that news media interact with wider society. The book
comprises of four thematic parts. Firstly, it focuses on the impact of
technological development on the news media business, exploring how
news media uses new technologies to improve their sustainability.
Secondly, it considers the ethical dilemmas that arise when audience-
news media relationships are transformed by technological
development. The third part of the book approaches the effects of

novel technologies from the journalists' viewpoint: how do new
technologies intervene in the audience-news media relationship
through journalistic work? Finally, the fourth part dissects the ways new
technologies can impact audience-news media relationships through
transforming audience agency, audience preferences and news media's
understanding of them. Ville J. E. Manninen is a Researcher at the
University of Vaasa's InnoLab research platform in Finland. He has
worked as a researcher and a lecturer at the University of Jyvaskyla,
Finland, focusing on journalistic work practices and media plurality.

Ville is a journalism studies graduate and has worked in several
newspapers. Mari K. Niemi is the Research Director of E2 Research, an
independent research institute based in Helsinki, Finland. She served as
the founding Director of the Innovation & Entrepreneurship InnoLab, a
research platform at the University of Vaasa. Mari was awarded
Academic of the Year in 2015 for her active participation in science
communication and public discussion. Anthony Ridge-Newman is an
Associate Professor in Media and Communication at Liverpool Hope
University, UK. His research and teaching have been previously basedat
Glasgow, London, Roehampton and Oxford universities. Anthony has
published three books on political communication, and he has diverse
scholarly and practice expertise and experience across media,
communication and politics.



