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Flawed Advice and the Management Trap: How Managers Can Know
When They're Getting Good Advice and When They're Not is the first
book to show how and why so much of today's business advice is
flawed, and how managers and executives can better evaluate advice
given to their firms   Practitioners and scholars agree that businesses in
the coming millennium will be managed differently than firms of the
20th century. And getting there from here, according to today's best
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advice, will require creative change. In this pioneering work, Argyris,
one of the world's leading organizational thinkers, review
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Sommario/riassunto This book is about JIDOKA, a Japanese management technique coined
by Toyota that consists of imbuing machines with human intelligence.
The purpose of this compilation of research articles is to show
industrial leaders innovative cases of digitization of value creation
processes that have allowed them to improve their performance in a
sustainable way. This book shows several applications of JIDOKA in the
quest towards an integration of human and AI within Industry 4.0 Cyber
Physical Manufacturing Systems. From the use of artificial intelligence
to advanced mathematical models or quantum computing, all paths are
valid to advance in the process of human-machine integration.
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