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composition of contextual accounts. The Editors argue that crises are
transformative, evolutionary and even revolutionary in the development
of organizations, industries and markets. Moreover, crises reform the
context in which organizations operate, including customers and their
behaviour. As such, they need to be viewed as conduits to change,
accelerators of evolution and catalysts of innovation in organizations.
Emphasising the importance of ‘context’ and its complexities, the book
argues that for crisis, as a concept and notion, context is crucial to any
understanding of the meaning that should or could be attached to it.
Bringing together scientific research and case studies on contextual
transformations, the book provides a balanced selection of works
across business disciplines, including management, strategy,
marketing and finance as well as geographic regions, market types and
industries. The book examines the context of crises, its indicators and
triggers, and encompasses topics such as Artificial Intelligence, e-
mobility, changes in consumption patterns, militancy and the impact of
pandemics. Demetris Vrontis is Professor and Vice Rector for Faculty
and Research at the University of Nicosia in Cyprus. Alkis Thrassou is
Professor in the School of Business at the University of Nicosia, Cyprus,
and a Senior Research Fellow of the EuroMed Academy of Business
(EMAB). Yaakov Weber is Professor and Director of the Research Unit,
School of Business Administration, College of Management, Israel. S. M.
Riad Shams is Lecturer at the Newcastle Business School, Northumbria
University, UK. Evangelos Tsoukatos teaches Management at the
University of Applied Sciences Crete, Greece, and is adjunct faculty at
the University of Nicosia and the Hellenic Open University. Leonidas
Efthymiou is Assistant Professor in Hospitality and Management.


