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corporate chieftain incarnate -- Disney's narrative as personality prism
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CEO-Speak explores the metaphors and persuasive strategies used by
leaders at Enron, Microsoft, AOL-TimeWarner, General Electric, IBM,
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Nortel, Canadian National Railways, Andersen, Disney, and Alcan-
Pechiney-Alusuisse. Amernic and Craig show that CEOs are frequently
presented as heroes engaged in "the war of business" who can effect
astonishing miracles of financial performance and reinvention.
Contesting the notion that accounting is objective, CEO-Speak serves
as an introduction to the controversies and ambiguities in corporate
accountability and provides rich examples of the excesses of corporate
communication.
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"This edited collection looks at how political parties in Turkey actually
work, inside and out. Departing from traditional macro-level analyses,
the book offers a new sociological approach to the study of political
parties, treating them as non-unitary entities composed of many
different groups and individuals who both cooperate and compete with
one another. The central proposition of the book is that parties must
be studied as clusters of relationships in specific locales rather than as
unitary 'black boxes.' This ground-up approach provides new insights
into the internal workings of political parties; why parties gain and lose
elections and other political resources; and the ways in which power is
negotiated and exercised in Turkey and beyond. Chapters include
studies of Islamic and Islamist parties from the 1970s to the present,
ethnic Kurdish parties, center- and extreme right parties, and the far
left, as well as independent candidates. The authors pay particular
attention to relations - and the blurry boundaries-- between parties
and civil society groups, religious associations, non-governmental
organizations, ethnic and socio-economic groups, and state
institutions, and to the variability of external and internal party politics
in different geographies such as Adana, Mersin, and Diyarbakir"--
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