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Substantial changes have occurred in the nature of political discourse
over the past thirty years. Once, traditional media dominated the
political landscape, but in recent years Facebook, Twitter, blogs and
Blackberrys have emerged as important tools and platforms for political
campaigns. While the Canadian party system has proved surprisingly
resilient, the rhythms of political life are now very different. A never-
ending 24-hour news cycle has resulted in a never-ending political
campaign. The implications of this new political style and its impact on
political discourse are issues vigorously debated in this new volume of
How Canadians Communicate, as is the question on every politician’s
mind: How can we draw a generation of digital natives into the current
political dialogue?


