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Sommario/riassunto

-- Facial Recognition and Pathfinding on the Humanoid Robot Pepper
as a Starting Point for Social Interaction.
This book presents selected examples of digitalization in the age of
digital change. It is divided into two sections: “Digital Innovation,”
which features new technologies that stimulate and enable new
business opportunities; and “Digital Business Transformation,”
comprising business and management concepts that employ specific
technological solutions for their practical implementation. Combining
new insights from research, teaching and management, including
digital transformation, e-business, knowledge representation, human-
computer interaction, and business optimization, the book highlights
the breadth of research as well as its meaningful and relevant transfer
into practice. It is intended for academics seeking inspiration, as well as
for leaders wanting to tap the potential of the latest trends to take
society and their business to the next level.


