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This unique and exciting collection, inspired by the scholarship of
literary critic Stephanie Trigg, offers cutting-edge responses to the
writings of Geoffrey Chaucer for the current critical moment. The
chapters are linked by the organic and naturally occurring affinities that
emerge from Trigg's ongoing legacy; containing diverse methodological
approaches and themes, they engage with Chaucer through
ecocriticism, medieval literary and historical criticism, and medievalism.
The contributors, trailblazing international specialists in their
respective fields, honour Trigg's distinctive and energetic mode of
enquiry (the symptomatic long history) and intellectual contribution to
the humanities. At the same time, their approaches exemplify shifting
trends in Chaucer scholarship. Like Chaucer's pilgrims, these scholars
speak to and alongside each other, but their essays are also attentive to
'hearing Chaucer speak' then, now and in the future.
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Part one Overview of advertising and promotion -- 1. What is
advertising and promotion? -- 2. Perspectives on advertising -- Part
two Planning considerations -- 3. What it takes for successful
advertising and promotion -- 4. The strategic planning process -- Part
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This is a comprehensive textbook covering all areas of integrated
marketing communications and combining rigorous empirical research
with a wider perspective on the social and cultural aspects of
advertising. Percy, Rossiter, and Elliott deal with advertising from a
strategic rather than simply a descriptive standpoint, starting out with a
broad look at what advertising is meant to do and then going on to
provide the reader with an understanding of what it takes to develop
effective advertising and promotion. The book contains numerous
examples of successful advertising images alongside accompanying
commentary to illustrate just what goes into making an effective
advert. There are also a number of extended advertising case histories
which are used to illustrate the application of the various theories
discussed, and each chapter concludes with a number of empirical
exercises and a range of discussion and essay questions.


