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"Thirty years after Chomsky and Herman elaborated the Propaganda
Model this title aims to introduce a new generation of readers to it. It
presents cutting-edge research demonstrating the model's general
validity as well as new attempts - in the light of digital media and 21st
century politics - to critically update, expand, and refine it.

International researchers thus analyse the continuities and new
developments in media Environments throughout various regions of the
world. Part | addresses the theoretical and methodological dimensions
of the PM beginning with an interview with Edward Herman on the
model itself. Part |l reflects on propaganda as a concept and practice
within new mediated digital communications systems and interfaces.
Applications of the Propaganda Model are featured in Part Il notably
new forms of media and content not previously analysed within it: the
entertainment industries through the analysis of television,
professional sports, Hollywood movies and videogames using
gquantitative and qualitative research methods. The last section presents
case studies of corporate media and reporting practices as reflections
of elite power. An extensive re-visioning of the PM this book concludes
by identifying the fundamental dimensions of the model, the key
modifications and expansions that are suggested--such as the
inclusion of new filters--whilst assessing the model's overall value for
conducting research in different geographical contexts and media
systems and products.".



