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Utopian Movements and Ideas of the Great Depression explores several
lesser known movements for change and reform in the Great
Depression Era of the 1930s. It includes studies of a few communal
societies, proposals for reform, and analyses of several books written in
the 1930s that propose solutions to the nation's economic ills.
Arguably, America has been a Utopian experiment from its beginning;
these movements and ideas of the 1930s were the latest manifestation
of that experiment to that time. Despite their lack of obvious success,
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Sommario/riassunto Product information is excessively commercial and technical. There is
no single best product for all, and the price/quality ratio can be
deceptive. Word of mouth is growing with opinions shared on the
internet. This book calls for the reinvention of a new economy based on
real requirements, not only for profit or “technology” but for qualities
of use and the environment.  A product’s use is its purpose. An
innovation must always be an improvement to qualities of use. The
emergence of new technologies, such as connected objects and the
autonomous car, form a new trap for innovation, and progress has
been limited to the perfection of technique. Marketing must no longer
confuse the consumer (the customer) and the user. Complete with
methodology for the reader to follow, this book describes how the
ecology of use can become the main wealth of an economy based on
quality of life and well-being.
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