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Revision of author's Handbook on radio and television audience
research.

Includes bibliographical references and index.

Cover ; CONTENTS; PREFACE; 1. Introduction; 2. History of Media
Research; 3. Quantitative Research: Audience Measurement-General
Theory and the Basics; 4. Audience and Media Measurement Research
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The only comprehensive training book on conducting research into all
forms of media This book outlines all the methods for conducting
research-both active and passive as well as quantitative and
gualitative-in all forms of media, including new media such as the
Internet, mobile phones and social media. It explains the ways in which
media audiences are measured, understood and taken into account in
media planning, advertising sales and social development campaigns. It
shows how datasets are analysed and used. The statistical theories
behind good quantitative research are explained in simple and
accessible language.
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By Henry Ainsworth and Francis Johnson.

A reply to: University of Oxford. The answere of the vicechancelour,
the doctors, both the proctors, and other the heads of houses in the
universitie of Oxford.

In this edition, *3r line 1 begins: tle in.

Reproduction of the original in Cambridge University Library.
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